Growing the Business thru Conversion from Piracy
Richard Atkinson |  Sr. Director, Global Piracy Conversion Team
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In the first of a 3-part series,
noted anti-piracy expert Richard
Atkinson, chief piracy specialist
with Anti-Piracy Worldwide
Consulting and strategic advisor
to the Content Delivery and
Storage Association (CDSA),
provides a look at the real issues

behind fighting piracy.

rates are our BEST customers? How could
pirates those people that
ything for free and steal from us?
NO, they aren't. In fact, the majority
mers’ are real customers
to BUY MORE of our products than
e consumer. This common
nding is at the heart of the piracy
issue, and of the general lacklustre, sometimes
inappropriate, and overall INEFFECTIVE responses
from our businesses

The first step in better ‘responding’ to piracy is
in understanding that an appropriate response

focused on reducing piracy’s impact on
the business (note business/revenue orientation,
and not just piracy in general), AND increasing
business revenue by competing better with
piracy. So, | am really talking about the aspects of
a BUSINESS-ORIENTED response (versus legal,
legislative, or technical, which is really a different
subject)

This business approach is where | have found,
as an industry, there is the least understanding of
the issues and the highest reluctance by the
businesses leaders to accept that their actions
are som s directly at the heart of both
feeding piracy AND in creating that consumer
demand that creates the piracy monster in the
first place
SWITCH HITTERS: THE DUAL CONSUMERS
In a fairly recent study of pirate-consumers of
motion pictures, over 25% admitted to being both
purchasers of legal products, while at the same
time also being consumers of pirated/illegal

products. We call these Dual-Consum
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Taking a balanced approach to piracy

Understanding that 25% of your customers are
also ‘pirate customers' is important to know. But
the details are where it gets interesting

BUSINESS INSIGHT 1:

Of that Dual-Consumer group, 21% of
them were Light Pirates (consumed less than

five pirated movies per year), 495

ere Medium Pirates (consumed
between six and 31 pirated movies
per year, and the remaining 30%

ere Heavy Pirates (consumed over
32 pirate movies per year). But the
most interesting aspect is the
relationship between legal and
pirate/illegal consumption. Those

ight pirates consumed six times
more legal product than illegal
product (which puts their purchase
of legal products around the
average pure legal consumer), while
the medium pirates purchased two
times more legitimate product than
pirated/illegal product (which puts their
purchase of legal products substantially

higher than the pure legal consumer).

Heavy pirates consume half the number of legal
products as illegal products (but due to the large
number of illegal, their legal consumption is about
the same as the average pure legal consumer). So,

Pure Pirate

21% Light Pirates
49% Medium Pirates
30% Heavy Pirates

Who consumes what

overall, these pirates actually purchase more than
typical good loyal pure customers. And overall
consumption is SIGNIFICANTLY MORE...meaning
that business growth hinges on finding ways to
get these Dual-Consumers to convert from some
of the non-monetized consumption to a model
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BUSINESS INSIGHT 2:

In the second of a 3-part series, noted anti-piracy expert Richard Atkinson, chief piracy specialist with
Anti-Piracy Worldwide Consulting and strategic advisor to the Content Delivery and Storage Association
(CDSA), explains how piracy can be a way of tracking business opportunities.

twas October 10th, 2006...at the MIPCOM conference in Cannes, France,
Keynote speaker Anne Sweeney (then and still president of the Disney-ABC
Television Group) proclaims "Piracy is a Business Model”. WHAT? Give the
pirates legitimacy? Especially by using the words ‘piracy’ and ‘business’ in
the SAME sentence? What was she - and Disney - thinking?
Having been a part of the Disney organization at the time, and one of
Anne's business advisors on the subject of piracy, | saw this as the biggest
leap forward by the industry to-date: to stop viewing piracy as theft, and

Competing with Piracy
Global Distribution + Localized Content
of Primetime TV - WITHIN 48 HOURS
Downloads by Market

“Pirate Subtitled Versions™
(<48 hours from US airing)

AUSTRALIA
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“Turkish

++ more...

instead begin to view piracy as a business competitor. A competitor that
competes very effectively, primarily because we as an industry have not
responded to this customer demand. Anne had it right, and this
proclamation reinforced a much more strategic way of thinking about piracy
within Disney.

Let's back up for a moment. In the first article of this 3-part series (Issue
8, page 31), | provided insights into how to understand ‘pirate consumers’

Pure Pirate
5%

Pure
Consumer

21% Light Pirates
49% Medium Pirates
30% Heavy Pirates

6x Purchase : 1x Pirate
2x Purchase : 1x Pirate
1x Purchase : 2x Pirate

as customers: their different segmentations, motivations, and likelihood of
converting to legitimate products. In doing so, I illustrated how a large
percentage of our customer-base are ‘Dual-Consumers’ (meaning that they
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consume BOTH legal products and illegal/pirate products). And that these
Dual-Consumers in many cases are actually our BEST customer group, as
they tend to purchase MORE legal product than our loyal pure-customers.
These are our avid fans, our passionate high-volume consumers, who are
using piracy as a way to supplement their consumption desires due to a
range of motivations - the most prevalent being convenience and availability
versus cost

Now that we know a bit about these ‘pirate-consumers’, let's come back
to Anne Sweeney's keynote speech. She continued, “Disney cannot find any
evidence that putting programs online cannibalizes the broadcast audience
(she was speaking to television specifically in this case). “Quite the opposite
in fact, it might actually drive viewers to on-air programming. There are
different ways to serve viewers that do not overlap...viewers missed an
episode on TV, but want it quickly so they can be a part of that water-coole
moment" (remember this was 2006, pre-Facebook!). "When we looked at
when TV programs were watched online, the bulk of the viewings were in the
first 24 hours after it aired...so making the content broadly available in the
first 24 hours would respond to this demand and also make us highly
competitive with the pirates

When Anne said "online” she meant both the legitimate online channels (Iike
abc.com), AND the piracy downloads. The results were the same for both
globally; it was clear that consumers wanted the content in the first 24
hours. When this 24-hour piracy-distribution window was compared with the
USA distribution of those shows, the legitimate options needed
enhancement, but competed well. However, the same cannot be said of the
major international markets, where there was a complete disconnect. Pirates
were supplying the consumers through online and physical goods within 24
hours (we could monitor the huge numbers of downloads online, and it was

Worldwide P2P Downloads of major primetime TV show

e |_~50% of all downloads in first 96 hours
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also easy to see when the pirate hard goods hit the streets in these markets)
But, when the conventional distribution options and timing were compared
with this 24-hour piracy-window, they were weeks, months, or even YEARS
late

The obvious response was to focus on getting content available as close
to this 24-hour window AND as broadly as possible across all the major
distribution channels and platforms. Not a simple feat given the
complexities of the business and technical environments, and constantly
shifting landscape that within 12 months can create ‘killer” platforms, like
the iPad, that tend to radically alter consumer expectations. But that is our
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PIRACY DEMAND

he business

bullseye

In the third and final part of his series on how piracy can and should
be a part of any business strategy, Richard Atkinson, Chief Piracy
Specialist with Anti-Piracy Worldwide Consulting, and strategic
advisor to the CDSA, discusses how piracy shows what potential

customers want.

nowing where your potential customers
are is one of the fundamental rules of
business. But, knowing where they are is
normally as far as you can go. But what if those
potential customers could DEMONSTRATE
THEIR DEMAND so you could know exactly
where they are and what they want? Through
piracy, consumers do exactly that. The odd
hing - yet again - is that few are taking
advantage of this fact...and HUGE business
advantage
Let's back up for a moment. In part 1 of this
3-part series, | focused on how pirates are
actually our best customers, as they tend to be
avid fans that both purchase and pirate at the
same time...and the amount they purchase
tends to be more than the average non-pirate
customer.
Message: as a business, stay focused on
these high-value pirate consumers.
In part 2 of the series, | covered how the
desires of our customer base are increasingly

40% of GLOBAL DOWNLOADS
WERE CHINESE-SUBTITLED VERSION
15% WERE FROM NON-CHINA MARKETS

Downloads of

Chinese
Version

Failure - the China experi
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being satisfied by piracy due to the
conventional businesses choosing not to
respond to these changing desires (note: the
key driving motivations for piracy are
availability and platform, not price/free)

creating a larger and larger gap over time
until the customers adopt piracy as
their MAIN source for media as we
have seen with much of the music
business.

Message: businesses need to
start understanding piracy as a
business madel, and competing
with it

In this, the third part of the
series, | will focus on how to
LEVERAGE piracy as ‘demonstrated
demand’. Through third party
piracy-tracking companies, we can
see WHERE this piracy-based
demand is (location, right down to
the city block), WHAT they want
(product, language/localization,
format/platform), and WHEN they
want it (demand timing)...and
together you can get a sense of
their demographics and other
aspects that we tend to think only
are important in understanding our ‘real
legitimate’ customers. Well, not so. | would
argue that these ‘pirate-consumers’ are exactly
what you want: consumers with
DEMONSTRATED DEMAND for your products,
who in many cases are higher-end
demographic consumers who already purchase

Said another way, in your struggle to find
incremental business growth, you are staring
right at it.

Said yet another way, Piracy Demand is the
Business Bullseye in terms of a rich business
opportunity. But enough of
opinion. Let me make my case with
some facts and examples where
this demand has been recognized
and responded to...or in other
cases was clearly identified and the
business chose - for one reason or
another - to not respond to it

FAILURE: THE CHINA EXPERIMENT
A couple of years ago, a major
Hollywood studio released a major
blockbuster title worldwide, in al
the usual ways: moderate
window/distribution delays
between markets, and localized
through dubbing or subtitles to
most major languages. But one
aspect that was slightly different

was the degree and type of piracy tracking
done on the title by a company called Peer
Media. Through the piracy tracking, we could
see how many unique people downloaded
(aka: potential customers) at least one ful
copy of the movie, when they did it, where
they were, how long it took them, what
language/subtitle version it was, and what
‘quality’ of pirate product it was

While | know most of you will say you
already track pirate downloads, coming from
an expert in this field and knowing exactly
how most of these vendors describe what they
do compared to what they do actually do and
what it REALLY means, | would not jump to
the conclusion that the data you are getting is
actually very accurate for business-based
decisions. Not an endorsement for Peer
Media, but rather just expert advice on the
real state of the piracy-measuring/tracking
solutions landscape).

While we saw all of the usual patterns in
the data around rapid and significant piracy
consumption across Western Europe and

Piracy fulfils consumers’ desires

much of Asia , one aspect was particularly
interesting: almost 50% of ALL the downloads
across the world were the movie version with
Mandarin-Chinese subtitles! Now, you might
Jump to the conclusion - as we did initially
that this must be being driven by the huge
population of Chinese downloaders located
within China. Yes, there was a large
component of those, but the most interesting
aspect was that there was a large number of
downloads of this Chinese-subtitled version
from Australia, Japan, Taiwan, and the US
Obviously there were large numbers of people
in these countries that preferred the Chinese
sub version over any other version...and
piracy was fulfilling this desire (and we knew
there was no formal distribution of a
legitimate Chinese-sub version to these
markets either).

How big Is this opportunity? Let's look at the
numbers. In the tracking of pirate downloads,
we saw approximately 5.8M globally of this
title over the first 18 weeks of opening. Of
those, ~2.4M were Chinese-subtitled versions
versus ~2.3M English, ~500K German, ~400K
Spanish, and ~100K French. Yes, MORE
Chinese-subtitled downloads than English, and
if we eliminate the ~1.5M of those that came
from China we still had ~882K individual
downloaders spread across Australia, Japan
Taiwan, and the US. Inefficient if you had to try
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Consumers who have Pirate/Counterfeit Adobe Software fall into 3 groups:

“Pirate-Inclined”

« Limited Motivation or Capacity to
buy genuine

« Will not purchase legitimate under
their current beliefs of Value-
Prop/Cost

 Know or assume they have pirate




Consumers who have Pirate/Counterfeit Adobe Software fall into 3 groups:

“Opportunistic”

* Price Sensitive

* Looking for a Discount

» Try to avoid “Too Good to be True”
» Believe they have genuine product
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Consumers who have Pirate/Counterfeit Adobe Software fall into 3 groups:

“Leqally-Inclined”

« Passionately want genuine

« Typically pay full retail

» Believe they have genuine
product
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Consumers who have Pirate/Counterfeit Adobe Software fall into 3 groups:

“Legally-Inclined” “Opportunistic”

« Passionately want genuine * Price Sensitive
« Typically pay full retail * Looking for a Discount
» Believe they have genuine » Try to avoid “Too Good to be True”

product

» Believe they have genuine product

Customers that Did Pay / Will Pay

“Pirate-Inclined”

« Limited Motivation or Capacity to

buy genuine

« Will not purchase legitimate under

their current beliefs of Value-
Prop/Cost

 Know or assume they have pirate




Pirate-User Demographics, as % per market
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Know they have pirate.
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Looking for discounts.
Believe they have genuine. 40%

Est 25% Conv Ratio
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20%
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Pirate-User Demographics, as % per market
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A Shift in Orientation

Company as Victim

* Prove to us that you are compliant
* Licensing is the priority

* You are a thief




A Shift in Orientation

Customer/User as Victim
 We are here to help you
* Business & Security as a priority
* Assume you are well-intentioned

Help the Customer
Protect them

Company as Victim

* Licensing is the priority
* You are a thief

Inform them
Convert them

* Prove to us that you are compliant Focus on those who want to pay us




Piracy Conversion Strategy Elements

SHIFT in core principles
Piracy is a BUSINESS PROBLEM: Requires business shift, not traditional Anti-Piracy
CUSTOMER (not company) is Victim:  Many well-intentioned, focus on those inclined to pay or did pay

CAPTURE more of the demand we generate by making better business decisions

Business Intelligence: Data on what Non-Genuine Users are doing and thinking
Investigations: Eliminate exploits of our Business Decisions & Processes
GoCart Data on Installed Base Actual installed base, Genuine & Non-Genuine

PROTECT our customers from being victimized

Online Enhancement (OLE): Eliminate Bad Guys Online to capture ALL the sales intended for us
Partner Accountability: Prosecution of Cheating Partners & Non-Partners
Product Key Management: ID compromised Volume & Retail Product Keys

CONVERT non-genuine users to genuine products

GoCart Customer Conversion: Direct messaging of users on non-genuine products

GoCart Customer Referrals: Data on key customer installed based shared to Sales/Account Teams
Enterprise & SMB Cust Compliance: Customer engagement on under-licensing, directly as Adobe or Associations
Association Partnerships: Special Deals in conjunction with Sales for their Members

DRIVE an improved environment for business and partnering
Advocacy & Legislation: Directly and through industry associations
Industry Leadership: Expand the strategies and partnering across industry



Our Online Sales Channel was mostly Counterfeiters (s ofuly 15, 2013)
A Google Search for Adobe Acrobat 11 Full Version

b

Go glC adobe acrobat 11 full version

Web  Images  Maps  Shopping  Applications  Mare Search tools

Ads related to adobe acrobat 11 full version
MNew Adobe® Acrobat® X| - adobe com

wiw.adobe. corm/Acrohat X1

Add, Replace or Change PDF Content Easily w/ Acrobat XI. Free Triall
30,327 people +1'd or follow Adobe

Create & Share PDFs - Create & Analyze Forms - Edit PDF documents

Acrobat XI Pro® Only $198 - Geniune Professional Version
ww, evaluesoftware comiAcrobat-X1

1.179 reviews for evaluesoftware.com
Download or Full Retail. Buy Todayl

Acrobat X1 Pro for Win - Download only for $222 22
i tveak comn/
124 reviews for tveak.com
100% Genuine. Buy Nowl
Adobe Acrohat Pro X-§178.93 - Adohe Actobat Pra X| -§222
—

PDF wiriter | Adobe Acrobat Xl Standard

wsw adobe com/products/acrobatstandard html

.. Adobe. Acrobat XI Standard is the hassle-free solution for creating, editing, and
signing PDF documents. ... Beware of email scams purporting to offer new versions of
Adobe products. ... Experience the full power of PDF with Acrobat XI. x ...

PDF cregtor, edit PDF | Adobe Acrobat X|
www.adobe.com/productsiacrobat html

Make your job easier every day with the trusted PDF creator from Adobe. Dawnload a ...
Experience the full power of PDF with Acrobat XI. x. Acrobat X1 ... Acrobat XI?
Explore how Adobe® Acrobat® XI can simplify the work you do every day

adobe acrobat reader 11 full version free download

en.softonic.com> > Windows » Business software > PDF

adobe acrobat reader 11 full version free download - Adobe Reader X1 11.0.02: Adobe
Reader 11: the essential PDF viewer, and much more programs.

Amazon.com: Adobe Acrobat XI Standard: Software

WA AMEZON.COM > . » BUsiness & Office » Document Management

§389.89 - In stock

Buy Adobe Acrobat XI Standard for only at Amazon.com! ... prabably are using the fu
version Acrobat (not just the Reader) The full version allows you to create

Shop for adobe a... Sponson
on Goodle

Adobe Acrobat Adobe Acrobat
11 Standard f.. Xl Standard...
$299.00 $139.00

@ Neweqa.c... adobe.corm

——
Acrobat x|
Professional
$199.99
eValueSoftwa \gner Tec.

Ads G
Dc  .ad Acrobat X

[« .iychoicesoftware. comAcrob
34 seller reviews:
snload Today

JAcrobat X1 Pro $229

45 seller reviews
Download Acrobat Pro 3, X or XI
Acrahat Do 0 T155 Y 2190 Y1 6000

wewrw.setbuy.com/
100% Authentic Software, Only $129
On Sale Now, Shop & Save Now!

Latest ADOBE Acrobat Pro 11 full version Free {jan 2013} | TrickSage

Acrobat 8 Pro Sale $125

tricksage. blogspot.com/2013/01 Aatest-adobe-acrobat-pro-11-full html
Jan 8, 2013 ~ This is & software that serves 1o manage existing PDF document files on
your PC, from creating, editing, combining, converting, and much mare

Download Adobe Acrobar XI Pro v11 0 0 + Cracked +Act\\/at\on Keys .

w discountsoftwaresource com/
Easily Create, Share & Edit PDFs,
Full Version, Get DD Or Download,

ardin Adobe Software

www.fobbleup. com/.../d
Oct 16, 2012 — NEW Create new PDF and wehb (DrmS IMPROVED Standardize routine
PDF tasks; Edit PDF files; Create and analyze forms; Custornizing PDF ...

Adobe 65197132 Acrobat X1 Standard for YWindows - Full Version ...
ww_newEgg, Com » > Downloadable Business and Finance » Adobe

Buy Adobe Acrobat XI Standard for Windaws - Full Version Download with fast
shipping and top-rated customer semvice. Once you know, you Newegg!

Adobe Acrobat XI Pro 11 Free Download ( Full Version /Keygen ...
com?. homdji_adobe-ac Xi-pro-11-free-dow.

Plosse Goto hitp:éfe-zane. synthasite. com Prndu:t Description Fram the Mar

The Latest Version of Adobe Acrobat: Acrobat XI Professional Serial Maks ...

Adobe Acrobat XI Pro 11 Full Serial Number + Keygen | Free ...
321fulldownload. blogspot.com » pdf

Adobe Acrobat XI Pro 11 Full Serial Murber + Keygen Free Update Software Full
Version - software full crack keygen patch serial Free, download antivirus, ...

Adobe Acrobat XI Pro Free Down\oad fln A Chck) Evervlhlnq Gt
blogspot.com?.../11/adok

Mo 25, 2012 Fast and sacy navigation of Adobet® Actobat® XI Pro is mors than just

the leading PDF converter editing in PDF files farmat and webpags .

Searches related to adobe acrobat 11 full version
adobe acrohat full version trial  adobe acrobat 5.0 full version
full version of adobe acrobat free  adobe flash full version

adobe acrobat reader full version  adobe flash player full version

glc >

i thesoftwaretechstore. com/
46 seller reviews
The best value for Adebe online,

Acrobat XI af Amazon

ww.amazan.com/Business-Software
1.051 seller reviews

Be Productive & Save on Software,

Cualified orders over $25 ship free

Acrobat X 10 Professional
e enmputerquick net/Acrobati-10)

l Creaie ..

Adobe Acrobat 11
[avaow_pricegrabber. com/Software
Sawy Shoppers Compare & Save.
Shop for Software Today!

[wwuw bargainsofwareshop.com/acrobat-

800-864-9843

@ eualuesoftware £ R 4 R (-)) BARGAIN

PcTiicks  biablle Tricks  Cracked Softwars  Eeen bk

Mon thru Fr 0.5 Mountsin
Guariaht shiobing available

Acrobat Xl Professional OEM Download for Windows Latest ADOBE Acrobat Pro 11 full version

Acrobat ¥ Protessionsl Retail Dovwnload for Windows Free (jan.2013)

#Genuine license keys and dovninad link smaied during business hours Mon-Fri 340-5PM MST e

1-4 hours after purchass. VWeekend orders may take up 1o 24 hours >

1 License i1 PC

$416.00 $179.00 [ ore o |

Software Manufacturer: Adobe

FOR ONLY
$229.00

\ 1
,'\ri()fJ"
\croba

PG Downl

SkU: 6512520000

Welcome to our online store!
TMIIIe G k Need help? 1-855-687-1010

Frocuct ol

Your Account=  Prime~ atw st =

I . c om

‘adube acrat N

Adobe Acrobat Profi
windows
E seazse ga12.62

Sign in to get personalized recommendations

Adobe Acrobat Xl Professional for Windows (1
e Aot A St User) Download

) $222.22

s
9.99 & sigible for FREE Super Saver Shipping

Important

Ships from and soid by Amazon.com. Git-wrap svailsble

This praduct is downloaded directly from Adobe. YWe will send the download link within 4 working hours. Download
versions are non-refundable. YWe will wark with you to make sure your installation is successful

Want it Thursday, March 77 Srder weitin 22 hr <. and shoose One- Mare Buying Chaices
Vodt. Dat

Day Shipping » US Liquidation s 1o cant
870,55+ 3
pe

s fram $275.5%

copey pg Live Support Availal

Mon - Fri: 9:00AM-5:00PM

))SCOUNTSOFTWARESOURCE

— ‘About Us

Adobe Acrobat 9 Professional (Download) - Windows

Policles/Security AQ

anvert fles to PDF o nkesrated Acronat toobar for popular and bro
sity POF flez, or o OF docume desktop app that pr

Adobe Acrobat 9 Professional (Download) - by & @k e @ 8k e @
Windows ¢ ) V2L FUIT TSI DE I 6 2 [ ptogsaor.

$135.00 hare and Review Sofrware, At Vinus, Garre., Android, For You

Retail Price
Type : Electran)

Canvert FOF to Micrasof Far to POF ram your Office 2 windows.
ith point-and-cl make changes right in
nge mudtiple documents befare ing th

yourzelf or gat tham zigned by othars

nto a single PLF fil

FEWDER  PAWDA  PC TOOLS

HONSOred LINKS (ahets ian) i

Dowrioad for Windows. 100% Ganuing, Buy Now SDownload Instantly
wrw tvesk. com/

Downlaad Acrabat Pro 9, ¥ ar X1 Acrabat Pro 8 £155, X §1., s 3249
www bargainsaftwareshop. com/acrobat-X1

Acrobat X1 Pro $229 @

ContactMe  Help Center  Sitemap Game  Free Premium File Hosting

fuwest Prices, 100% suthentic! Full Version, Get DVD Or Downlosd
¢ . 100% suthentic! Full Vi VD Or D L iome » pdf » Adobe

lAdobe Acrobat XI Pro 11 Full Serial Number + Keygen

7 Zip Installer

- " 1 Pro 11 Full ¥ Keygen

See 2 prablem with thess adverticements? Let us oo

See your ad here »

* Price for all three: $719.97 LJOWNmodadaQ INOW v

s item: adoba Acroba

(s Ak all three 1 Cane | | A all e 2 Wish List
S — Ad Acrobat XI Pro 11 Full Serial Number + Keygen is so firmly

established as the premiere PDF application on the planet, and the PDF
format is so firmiy established as a worldwide standard that a new version,

like Adobe Acrobat X1, may not seem very exciting. In fact, though, Acrobat X1

doss more to simplify and strearline POF sditing and management than
anything I've ssen in a long time, and its an essential—and reasonably pricsd—
uparade for all serious PDF creators,



Our Online Sales Channel was mostly Counterfeiters (asofbec 15, 2013)
A Google Search for Adobe Acrobat 11 Full Version

Web

e® Acrobat®
n/AdobeAcrobat ~

wi Acrobat XI. Fi

A H rt On New Pr

PDF ¢ G
the Adobe Acrobat From Dell.com

| Version
e Pro X at Amazon.com
n.com/ ~

. Acrobat® Xl - Official site - adobe.com
www.adobe com/Acrobat X
DFs S ith new Ac
" =

crobat full version

yal !

monthl
ith the tr

obat 11 Full }
w.bhphotovide Spec

be Acrobat Full
. N S . . be-acrobat-full co
d Adobe Acrebat free trial | Acrobat XI Professional
acrobat.c nic -

Acrobat 9 Pro Deals
crobal
Adobe Acroba
adobe-acrobat

Adobe Acrobat

awnload , s ull-ver W : t t » -
€ b eller Ij s .
- — LI ] O I S Download Adobe Acrabat

adobe-acrobat

Acrobat XI
[

t X1 Pro 11.0.09 ({
nloads. ph




Q&A

Hand UP

Get Mic
Name + Company

Question



