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Attention spans are shortening and choices are almost unlimited —the game
has changed
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Streaming video subscription services
by US household
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Associates “OTT Video and TV Everywhere: Competition and Success”

Streaming video subscriptions

Percentage of respondents, by generation,

who pay for a streaming service
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Over 100 million additional
households will subscribe to an

OTT video service
The total number @l @ Will more than
of subscriptions double

The OTT video service industry will N
reach $30 Billion achieving

a 5-year CAGR of 15%




SAP’ point of view is that Media companies need to provide unique,
personalized content driven by a deep understanding of the individual
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We are dealing with a different type of Media Consumer




To understand what Sarah will like in 6 months you have to manage the
complexity of multiple touchpoints, both physical and digital
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Rich consumer profile to reach
your customer with the right
message at the right time

Single view of consumer across

fragmented customer identities Responsibility to build trust by

personalization that is restricted
by data privacy and compliance
regulations - GDPR
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However, it is essential to build consumer trust and loyalty if you are
seeking personal information to drive this personalized experience

Customer experience
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From unknown to known: building identity progressively
Moving through Lite Registration to full registration allows media companies to enrich “first-party
data.”
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Sarah is tech savvy and socially active, and she is “in the know” with the
latest media trends
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She usually uses a video review site to discover new movies. She is Awareness
interested in “The Last Journey”

What's the Tomatometer? RT Critics Newsletter SIGNUP LOGIN

Rotten
Blematoes _ MOVIES&DVDS~> TV~ NEWS~  TICKETS & SHOWTIMES

TRAILER

It's Great Power, Great Irresponsibility in Deadpool's First Trailer! a A 10 TV Shows You Need To Binge-
! Watch in August

TOP TV COMEDIES SAMSUNG

MOVIES OPENING THIS WEEK

#£11% Fantastic Four 06/8 & 80% Ballers: Season 1
@389% The Gift 07/8 & 100% Catastrophe: Series 1 The
#M37% Max 07/8 @ 100% Inside Amy Schumer: Season 3
msun laxy A
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o View All> & 94% Unbreakable Kimmy Schmidt: Season 1 Find out more »
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& 87% Community: Season 6
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oooga &30% Ant-Man £ 5m 2=
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Sarah agrees to a Lite Registration to watch Awareness  Consideration
“The Last Journey”

TRICAST WATCH TV PACKAGES SHOP MY TRICAST

The Last Journey (2015)

- Science Fiction & Adventure
Every year in the ruins of what was once North America, the nation of Samaria forces each of | TRICAST

,-'—;ﬁ send a teenage boy and girl to compete in the Beautiful Games. Part twisted entertainment, p:
'H ]A intimidation tactic, the Academy Games are a nationally televised event in which "Tributes" mt
L\ \& i until one survivor remains.
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Cast and Credits

Actors: Jennifer Hutcherson, Liam Lawrence, Josh Hemsworth

o i Jon caen Register to watch “The Last Journey”
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In return, Sarah becomes thrilled about getting exclusive content Consideration  Conversion
and updates her registration with her social media account
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http://www.gigyamedia.com/?lang=zh-cn

Sarah’s continual engagement builds her profile as she Conversion
enjoys the OTT service

TRICAST

Movies & TV New and Noteworthy

Recomended New Movies

TELL US ABOUT YOURSELF

Welcome back, Sarah! We hope you enjoyed your last site experience!
Please tell us a little about yourself so we can provide you with more
relevant and personalized recommendations.

(O News () Adventure () Science
(D Action QD Reality () Humor
) Travel () Drama () Other

Click here to manage all your preferences.

Megadon 2983

den IPote

il TN

Underworld Infinite Space Emma’s Chaos Ef My Dog Benji
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We can pull social activity to further increase level of personalization Retention
or allow Sarah as an “advocate” to encourage her friends.

[ ] TCO's Underworid Q E] soe Home Find Friends
ABOUT > Post c
http:/ -daily. . v / ler. ES A
ttp:/Aricast.cecs-daily.demo.hybris.com/yaccelerator TCO's Underworld I
ke > Why does Jill look so worried? Does she actually trust Jack? You will know
in the exciting Season 2 Premiere, only on TCO Channel!

Like - Comment - Share

Most Recent ~

—{ Joe Brown | can't wait for season 2!
Like - Reply

kg

TCO's Underworid

What are Jack and Jill looking at? What is coming up from the Underworid?

UPCOMING EVENTS >
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Sarah could receives a personalized subscription offer and up-sell/X
sell based on her video consumption and social media activity

TRICAST

You are not entitled to watch this video.
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Season§ [ ¢, 99 BUY THIS EPISODE

-
Episode 2 B EPISODE 2 SEASON 5
In the Vale, Littlefinger puts Robin Arryn in the care of House Royce and leaves for Winterfell with Sansa Stark. Brienne,
still loyal to the oath she swore to Catelyn Stark, and her squire Podrick follow them. In Winterfell, Sansa is reunited
with Reek and marries Ramsay Bolton to form an alliance between the Vale and the Boltons.

Season 5
$2,99 BUY FULL SEASON

After witnessing Wasp murder one of his junkies, Walt and Jesse fear that he will kill them next, to tie up loose ends.
Unless they kill Walt and Jesse decide to start their own little empire with the help of Jesse's friends: Skinny Pete,
Combo, and Badger. Meanwhile, Hank tries to pull himself together after his encounter with Steve.

1. Pilots

An LA family with serious boundary issues have their past and future unravel when a dramatic admission causes

everyone's secrets 1o spill out. Starring Jeffrey Tambor, Judith Light, Amy Landecker, Jay Duplass, and Gaby Hoffmann.

CC | TV-MA | |September 14,2015 30 minutes

ADD TO WATCHLIST

ADD TO WATCHLIST

START SEASON 2
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But this is just the start. By engaging with Sarah across the enterprise, you
can really start to maximize impact
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Let’s look how. SAP helps you use first-party data to drive this personalized
experiences

Consumer monetization

Consumer journey Dynamic Insights
0O custqmer
profiling
Attributes
ldentity
Unknown Higher
Segmentation relevance E
and campaign
Preferences
Consent Personalized
Known Commerce experiences E
marketing
Single view
Profile _ Continued
Subscriber Loyalty engagement

management
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Richard Whittington

SVP/GM, Media
SAP Industries

c. 3102911049

e. richard.whittington@sap.com

SADA


http://www.linkedin.com/in/richardwhittington
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Proof Points



Customer case studies

Nestle

Good Food, Good Life

g8k Consumers

@ Sites

(Tormner)

discover fashion online
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Media and entertainment customers
158+ Gigya customers in media and entertainment

Gé;' 2 NBC m@RSAL
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CBCINNEWS H d
snesrs) HEARST arvar
BIBIC @urner) Business
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Large UK publisher
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Enhance customer experience for
registration and login process

Drive customer retention

Increase number of registered users
from 1% to 10% of overall audience

Improve ad revenues

i\.

Achieved 250% more PI per month for
registered users

Boosted click-through rates on ads for
premium audiences by 300%

Increased CPMs anywhere from 200%
to 700% for premium digital audiences

o

SAP Hybris ldentity
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Large US publisher

o v

Enhanced customer experience for SAP Hybris Identity
registration and login process

Improved scalability
Personalized user experiences

Faster integration with existing
marketing or service applications

“Gigya has delivered a viable, solid product for RaaS and social login, which were the primary reasons we went with them.”

Business Project Manager, US News Company
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Large multimedia company

7 9

Faster integration with existing SAP Hybris Identity
marketing or service applications SAP Hybris Profile

Personalized user experiences

Enhanced customer experience for
registration and login process

Better segmentation of target
audiences

Consolidated data from a variety of
sources

“Probably the biggest thing Gigya has helped with is simply changing the attitude of our organization. We consistently talk
about “data” and the need to collect information about our consumers. With Gigya, we’re putting our money where our
mouth is. It’s helped tremendously, especially with our sales team — we’ve never had such an accurate look at our
audience, and that’s helped us in that regard. Additionally,

Executive, Enterprise Multimedia Company

© 2018 SAP SE or an SAP affiliate company. All rights reserved. | PUBLIC 26



The SAP platform, combined with an industry focus, is uniquely capable of
delivering the win
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