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NON-LINEAR 
PLANNING & 
OPERATIONS 

SUCCESS IS… CONTENT MARKETING



Long term non-linear Planning causes huge headaches and inefficiencies 

Scenario planning

Many unknowns

Add titles 

ahead of rights

Adapting views

Business critical 

decisionsPlanning from 

many TBA’s

Scalable plans

Content decisions

Displaying large 

amounts of data

Changing  
plans often

Cost modelling

Planning Multiple  
stakeholders

Integrating with 

other systems

Global teams in 

multiple locations 



What does successful non-linear planning look like?

• Modelling costs and scenarios 

• Acquiring and commissioning content 

• Meeting editorial and business goals 

• Sharing draft plans with partners and  
affiliates 

• Sharing plans externally - e.g for marketing purposes 

• Plan views and calendar views  

• Planning content from existing catalog or TBA 
content  

• Working from avails 

• Approving plans  

• Sending to operations team for execution  

• Once plans are complete and approved, aligning with 
scheduling activities in one tool 

Planning

Horizon of  
6 months  

up to 5 years

Done by  
editorial, sales,  
strategy teams



Planning and Scheduling — in one unified SaaS solution 

• Planning and scheduling 

hand-in-hand 

• Linear and non-linear 

planning hand-in-hand

We are developing planning 

products to support our existing 

scheduling offerings, enabling…

One 

solutio
n



BeBanjo helps large media operators worldwide

We bring control, visibility, and productivity 
to video distribution at scale

Best-of-breed products for planning, 
scheduling, rights, metadata and operations

SaaS, truly productised, great UIs, modern APIs

Remote-first company for over 10 years 
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