
Imagine an optimistic, transformative 

TV industry at a time of climate crisis

and the Covid pandemic



Hello

We believe the creative industries offer 

the greatest opportunity to mobilise 

positive action for the planet.

We are leading a charge against climate 

change; bringing the screen industries 

together to tackle our environmental 

impact and inspiring audiences to act for 

a sustainable future.

We are albert. So are you.



BAFTA

Broadcast 

Directorate

Education 

Consortium

News TV 

Consortium

TV 

Consortium

Sport TV 

Consortium 

International 

Consortium

1,000s of TV and film industry individuals, using our tools, resources and 

guidance free of charge at point of us.

Our Community









1. The challenge in hand

2. Our actions and their impact

3. The impact of television

4. Tools for a better future

5. Challenges for the screen industries

6. Opportunity for individuals, businesses 

and the industry



1.5°C





IPCC report, October 2018

“Keeping to the preferred target of 1.5°C 

above pre-industrial levels will mean rapid, 

far-reaching and unprecedented changes in 

all aspects of society."





We are in an emergency

- In 2018 climate change related factors 

displaced over 16 million people

- Experts believe that by 2050 this could 

be

200 million people
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What we need to do

1. 

Halve 

emissions 

by 2030

2. 

Halve them 

again by 

2040

3. 

Net zero by 

2050

The broadcast industry is not exempt



Carbon Footprints

“The best estimate that we can 

get of the full climate change 

impact of something.”



Toeprints vs Footprints

Carbon footprint 

assessments help us to be 

more strategic

Toeprints

-Water bottles

-Paper use

-Recycling

-Batteries



Toeprints vs Footprints

Carbon footprint 

assessments help us to be 

more strategic

Footprints

-Travel

-Energy use

-Diet

-Shopping



Which carries the largest impact?





Film
This carbon data has been extracted 

and displayed using individual 

'PEAR' sustainability reporting 

frameworks from tentpole 

productions. A tentpole production 

here is a film that has a "Below the 

Line (BTL) Shoot Period" of over 

US$70m.







Sustainable Production Certification aims to:

1. Promote action to reduce environmental impacts

2. Promote action to engage the supply chains

3. Promote mitigation of remaining impacts





Screen New Deal
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01 production materials

The industry creates zero waste and adopts a new  

life cycle approach for all its materials while still  

meeting creative requirements, addressing 

financial  imperatives and regenerating the

environment.

02 energy and water use

Energy demand is reduced by incorporating

passive design measures, integrating green

infrastructure, and implementing low energy fittings

and technology.

04 studio sites and locations

With the support of digital infrastructure like this  

together with the support from studios, delivering  

sustainable film productions hasbecome the  

industry norm.

05 production planning

Greater emphasis and time is allocated to the  

planningphase to allow for people to critically  

consider design, procurement, fabrication,  

operation, maintenance and end-of-use from  the

outset.

03 studio buildings and facilities Buildings are 

designed for flexibility and  adaptability. This is 

achieved by adopting a  long-life, loose-fit design 

approach, realised by  procuring building services 

and fit out through  product-as-a-service contracts.

FEWER MOVEMENT

HEALTHYSPACES

WAYFINDING

NO VIRGIN MATERIALS

SUSTAINABLY AND RESPONSIBLY SOURCED

CIRCULAR LIFE-CYCLE DESIGNS

SEAMLESS COLLABORATION PLATFORMS

TIMEAND BUDGET TO PLAN

SHARED DATA CULTURE

PREVISUALISATION IS STANDARD

PASSIVE DESIGN SOLUTIONS

NO ENERGY WASTED

ONLY RENEWABLE ENERGY

buildling

%

54Wind

INTELLIGENT DATAUSE

PERFORMANCE-BASED CONTRACTS

VARIED USES

CONSOLIDATEDMOVEMENT

forewords executivesummary methodology introduction vision opportunities recommendations







Sports Procurement Campaign
Aims & Objectives

To reduce our indirect emissions by:

• Ensuring sustainable procurement principles are applied at all stages of the 

procurement process including questioning the need to purchase goods and services 

at the start to implementing lessons learnt at the end.

• Adopting a procurement policy that sets out [minimum/preferred] environmental 

standards that we expect our suppliers to meet as well as recommended best practice

• Making climate related targets and performance a key supplier purchasing criteria 

[consider setting a weighting for this]

• Working with our suppliers, and supporting them to adopt more sustainable practices 

and action within their own supply chains to bring them on this journey with us

• Promoting best practice and innovation in our supply chain to increase the availability 

and effectiveness of sustainable products and services 



The numbers of people doing training 

in 2021 have doubled.

Covid and sustainable production



Covid and sustainable production





Emerdale Case Study

- First continuing drama to return to 

filming post-lockdown

- Recces done remotely

- Bases set up to reduce travel

- Locally sourced talent and crew

- Call sheets and scripts sent digitally

- Cast and crew bring their own mugs



Springwatch Case Study

- smaller crew hubs go out in 

numbers of 3-6 to around 10 

locations - negating the need for 

huge amounts of power and 

generators altogether.one remotely

- brought the need for local crew into 

the fore

- sprung some new features









Challenge Areas
Commercial

Procurement

Travel

Content

Recruitment

Policy

Legal

Pensions

Communication
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1. 

Energy

2. 

Transport

3. 

Material

Your own house





Thank you!

Any more questions?

albert@bafta.org

wearealbert.org

@weareALBERT


