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SECURITY SOLUTIONS
The threats to our most valuable assets are many. 
M+E vendors are on top of it. 

WORKFLOWS AND THE CLOUD
Much has changed in the way we track, access, 
move and store everything we deal with. 

SMART CONTENT
The many ways the industry adopts new  
technologies to make content smarter.

TO CHAOS
GIVING VOICE

Today’s localization  
challenges are enormous.  

The opportunities are  
unprecedented.  

Is the industry ready for  
the mayhem?
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LOCALIZATION

By Louise Tapia, CEO, Take 1

Ensure your content is hitting its accessibility mark

SIMPLIFYING THE SEARCH FOR AN  
ACCESSIBILITY PARTNER

Inclusion and accessibility remain important topics as businesses and 
industries around the world expand their focus on developing accessi-
ble products and solutions. The media and entertainment industry is 
no different as there continues to be a greater (and welcome) push for 
accessibility and accessible communications across the M&E landscape, 
including within the broadcast, cable, and streaming TV sector.

As viewer expectations evolve, captions, subtitles, transcripts, and au-
dio description, among other access services, are no longer considered a 
luxury and now are an expected part of audio or video content. 

Broadcasters, content creators, and production houses are finding 
that by making their content more accessible they not only satisfy 
government rules and regulations but also connect with more viewers, 
create a bigger buzz for their programs, and ensure that all viewers can 
enjoy their content.

STREAMLINED ACCESS
Though there are many behind-the-scenes components that make up 
good captioning, transcription, subtitling, and audio description, secur-
ing professional accessibility services doesn’t need to be complicated.

ABSTRACT: Though there are 
many components that make up 
good captioning, transcription, 
subtitling, and audio description, 
securing professional accessi-
bility services doesn’t need to be 
complicated.
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A simple way to ensure that your content is hitting its 
accessibility mark (and its largest audience) is to work with 
a professional accessibility provider. Working with an 
experienced accessibility provider can save time, simplify 
workflows, eliminate stresses, and, in many instances, 
reduce costs.

Larger providers typically offer a broad range of services 
— captioning, description, subtitling, dubbing, and foreign 
language translation — thereby eliminating the need to go 
the piecemeal route and search for different services from 
different companies.

Getting all your accessibility needs from one provider 
means working with one point of contact and one billing 
department, and most importantly, receiving consistent 
quality in a single workflow from deliverable to deliverable 
and from project to project. Using one accessibility vendor 
often saves money, as many offer volume discounts for 
larger projects or when customers order multiple services.

Experienced providers understand the industry (and 
the shifting deadlines, quick turnarounds, and fire drills 
that go along with it), and often have answers to questions 
before they are asked. They work as a partner and can walk 
you through all the processes and requirements.

THE RIGHT PARTNER
There are several video accessibility vendors out there, and 
you want to make sure to choose one that best fits your 
needs. Below are items to consider before signing your 
accessibility partner:

n Service offerings: Does the provider offer a full range 
of services — captioning, audio description, subtitles, and 
transcripts? Do they offer captions for live and prerecord-
ed content? Do they have industry experience?

n Quality: Does the provider guarantee accuracy, and 
meet captioning standards and audio description guide-
lines? Are the captions created by human transcribers or 
by automatic speech recognition (ASR) programs? If hu-
man, what sort of training do captioners receive? If ASR, 
what sort of training does the engine receive? What sort of 
quality control does the provider offer? Do the captions 
include sound effects, lyrics, speaker IDs, and appropriate 
punctuation?

n Ordering: It is important to understand how you send 
files to the vendor and how you receive the completed 
work. Can the files be uploaded or sent directly to the 

vendor? Is the upload secure? Can you download the 
finished files just as easily? Will someone walk you through 
the process?

n Workflow: How are the deliverables created? What is 
their process for creating captions and audio description? 
Can they deliver the finished files in different formats? For 
live captioning, how do they ensure uptime and resolve 
discrepancies?

n Flexibility: Can the vendor work on tight deadlines 
and meet quick turnaround times? Do they have the staff 
and capacity to handle rush projects?

n Cost/billing: Costs can fluctuate depending on the 
size of the project, services needed, and turnaround time, 
among other things. Are there any additional fees? How 
does the vendor handle its billing and invoicing?

n Customer support: Will the vendor be available for 
technical support and any questions that come up during 
the ordering process or once the final files have been deliv-
ered? Is 24/7 customer support available? What’s the best 
way to contact the vendor — email, phone, or online chat?

n Experience: Has the vendor done this work before? 
Do they understand the industry? Are they familiar with 
accessibility rules and requirements?

It is important to do your research when choosing an 
accessibility vendor. Choosing an experienced, reliable, and 
professional provider can go a long way towards creating 
peace of mind for you and ensuring your content reaches 
its entire audience.   

EXPERIENCED PROVIDERS under-
stand the industry (and the shifting 
deadlines, quick turnarounds, and 
fire drills that go along with it), and 
often have answers to questions 
before they are asked. They work as 
a partner and can walk you through 
all the processes and requirements.

Louise Tapia is the CEO of Take 1, a transcription metadata company that provides transcripts, 
access services, translations, and post-production scripts to the global media and entertainment 
industry. She’s a fluent Spanish speaker who splits her time between the UK and Chile and is 
happiest spending time outdoors with her husband and two grown-up children. hello@take1.tv  
@WeAreTake1
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