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Where and how Al is being
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Massive amounts of data now
required new tools, including Al




PROTECTING
THE CONTENT
SUPPLY CHAIN

By following best
practices, any
organization can

be prepared to fend
against cyberattacks

ABSTRACT: Every day, the world depends on the supply chain of products and services for every-
day tasks. How can organizations ensure that content shared with third parties stays safe? What
is the impact of having a weak cybersecurity posture in your content supply chain, and how can
these risks be mitigated? This article will examine the risks inherent in the content supply chain
and identify best practices to defend your supply chain against potential risks.

The content supply chain involves creating, managing, and distrib-
uting digital content across various platforms and channels. Con-
By Chris Williams, tent can include documents, images, videos, audio, software, data,
Se n i or Cy b ersecu rity C onsu |tan t , and more. Third parties, such as supphe.rs, customers, partners, or
. contractors, interact with this content for various purposes, such as
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collaboration, marketing, or outsourcing.
However, sharing content with third parties exposes it to potential
threats such as theft, tampering, corruption, or unauthorized access.
These threats can compromise the confidentiality, integrity, and avail-
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BY FOLLOWING THESE BEST PRACTICES,

ability of the content, as well as the reputation and trust
of the organization. Moreover, these threats can have
severe consequences for organizations that must comply
with GDPR, PCI DSS regulations, and others.

Therefore, organizations need to protect their con-
tent supply chain from cybersecurity risks. Some of the
best practices to do so are:

Conduct a risk assessment of your content supply chain.
This assessment will identify the types of content you
share, the third parties you share it with, and the plat-
forms and channels you use to gather a complete un-
derstanding of your organization’s threat landscape and
the potential threats and vulnerabilities you may face.
Prioritize the most critical and sensitive content and
third parties and implement appropriate security mea-
sures accordingly. Review the past internal security risk
assessments performed to meet TPN requirements.

Encrypt your content before sharing it with third par-
ties. Encryption transforms data into an unreadable
format, usable only after an authorized party uses a key
to decrypt it. Encryption protects your content from
unauthorized access, modification, or disclosure. You
can use encryption tools such as BitLocker, FileVault,
VeraCrypt, or others to encrypt your content on your
devices or storage media.

Use secure methods of sharing your content with third
parties. Avoid using insecure methods such as email
attachments, USB drives, or public links that can be
casily intercepted or compromised. Instead, use secure
methods such as VPN, secure file transfer protocols
(SFTP), or secure cloud services that offer end-to-end
encryption and authentication. You can use tools such
as Tresorit, MEGA, or others that encrypt data on the

client side before uploading to the cloud.

Monitor and review your content supply chain. Keep
track of who accesses your content, when they access it,
where they access it from, and what they do with it. You
can use tools such as Splunk, Arctic Wolf, or others to
collect and analyze logs and events from your devices,
platforms, and channels.

Respond to alerts from the monitoring systems. When
alerts come from the monitoring feeds that are in place,
it is crucial to be able to respond quickly. You can use
tools that assist in the response process, such as Arctic
Wolf, CrowdStrike, or others, to alert you to the actions
to take.

Educate and train your employees and third parties on
good cybersecurity hygiene. Human error is one of the
leading causes of cybersecurity breaches in the content
supply chain. Therefore, raising awareness and educat-
ing your employees and third parties on handling con-
tent securely and responsibly is essential. You can use
tools such as Arctic Wolf, KnowBe4, or others to deliver
online training courses and simulations on phishing,
ransomware, password management, data protection,
and more.

Review all the steps above regularly to ensure that
security gaps are remediated in alignment with evolving
cybersecurity threats.

By following these best practices, you can protect
your content supply chain from cybersecurity risks and
ensure that your content stays safe and secure through-
out its lifecycle. Questions about how to secure your
content supply chain? Contact info@richeymay.com to
learn more about strengthening your content’s defense
shields. @
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